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We get it. We’ve gotten it since we 

started our work in 1990.  Have a 

purpose. Focus on the greater good.  

Make a positive difference wherever 

you can and good things will follow.

Thirty years ago, Corporate Social 

Responsibility (CSR) was not a clearly 

defined “thing or trend”. It was however, 

the basis of our business and essentially our 

purpose. We had to get the message out that 

businesses could make a remarkable difference in 

the quality of life for their communities and customers. 

Now, all these years later it’s clear that purpose can exist 

and thrive alongside profit. The world’s largest multinational 

companies, as well as local businesses understand that employees 

and customers are paying attention to the values and the contributions 

companies and brands are making in today’s society.

 

Here at AHMC, we take great pride in the environmental and animal rescue 

programs we personally support as part of our own CSR commitment. 

Equally, we take great care in delivering for our sponsors whose CSR 

commitments across this great country have yielded thousands of miles 

of well-maintained highways through Adopt A Highway® sponsorships.

CSR is no longer a loosely defined trend or fad. It drives business 

performance by attracting new customers and retaining existing ones. 

People want to do business with companies they trust and who support and 

share their values.  The research is clear and confirms that communicating 

your business’s higher level purpose and investing in CSR programs will 

not only help save the world but also positively impact your business and 

it’s future.

a message from the president     | 
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THE BEGINNING
Sport Clips Haircuts was established in 1993 by founder and CEO Gordon Logan. In the early 
1990s, Gordon recognized the potential and relative lack of competition in the men’s and boys’ 
haircut market. What started as a small franchise in 1993 has grown into a recognized brand 
with nearly 1,700 locations in every state in the U.S. and five Canadian provinces. Logan and 
his wife have spent decades in the salon industry and when deciding on the type of business they 
wanted to develop in the early 1990s, they realized men and boys don’t typically look forward to 
getting a haircut, so in developing Sport Clips, they placed a great deal of emphasis on the overall 
experience, including everything from the sports on TV to the locker room feel to “guy-smart” stylists 
to the relaxed, casual atmosphere. The brand’s key offering is the MVP Experience, which consists 
of a precision haircut, a legendary hot steamed towel, massaging shampoo and relaxing neck and 
shoulder treatment. 

Though Sport Clips has seen impressive growth over the last two decades, it remains a family affair 
with Gordon’s son, Edward Logan, currently serving as Chief Operating Officer. Edward joined 
Sport Clips full-time in 2010 as director of 32 company-owned stores after working as a consultant 
with Deloitte Tohmatsu Consulting in Dallas. Gordon’s wife, Bettye, is still involved with the brand, 
and Edward’s wife, Christy, is active with Vent Blotique, a blow-dry salon targeted to ladies with 
five prototype locations in Texas and Nevada. 

HAIRCUTS WITH HEART
Sport Clips has a strong company culture of giving back and supporting those who serve, driven 
directly by Gordon and the leadership team. The Haircuts with Heart mission is to represent Sport 
Clips’ effort in giving back to the communities where we live and work, and it is alive and well in our 
stores around the country. In 2013, the Logan family pledged to donate $1 million to Georgetown, 
TX-area nonprofits and have been recognized for their philanthropic work with numerous programs 
including Habitat for Humanity, R.O.C.K. (Ride on Center for Kids), and the Boys & Girls Club. As 
an Air Force veteran, Gordon has made it his personal and business mission to support our nation’s 
military and veterans.

sponsor of the quarter 
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On a national level, the Sport Clips’ “Help A Hero” campaign has raised almost $5 million to help 
deployed and hospitalized U.S. service members call home through the Veterans of Foreign Wars 
Operation Uplink and provided scholarships to more than 800 active duty service members and 
veterans through the VFW’s “Sport Clips Help A Hero Scholarship” program. Sport Clips is also a 
sponsor for the Ageless Aviation Dreams Foundation, which gives veterans rides in Boeing Stearman 
biplanes, a plane many of them flew during pilot training for World War II. The brand is also a 
supporter of the American Red Cross by promoting blood donation during the month of September 
and providing free haircuts for donors. In 2016, the company signed on as a first national partner 
of the St. Baldrick’s Foundation, committing to giving more than $1 million in support of childhood 
cancer research over three years.

  

WHAT’S NEXT
Sport Clips is on target to open 150 stores this year and will celebrate the opening of its 1,700th 
location this fall, a significant milestone for the brand after humble beginnings in central Texas. The 
brand also now operates more than 50 company-owned stores in Arkansas, Nevada, Oklahoma 
and Texas. With some 16,000 Team Members in all 50 states and strong international growth in 
Canada, the brand is on a positive trajectory for another successful 24 years and looks forward to 
continuing to provide men and boys a one-of-a-kind haircut experience. 

“Growing up in Texas, the phrase ‘Don’t Mess with Texas’ has always been much 
more than a slogan – it’s more of a mantra for those of us lucky enough to live here. 
Joining the Texas Sponsor A Highway® program was a great way to put those words 
to practice to ensure our state roads and highways remain clean and safe. Sport Clips 
Haircuts is proud to be a part of the work the Sponsor A Highway® program does. 
Our sponsorship is great exposure for our brand, as Clients regularly see our signs in 
a place they aren’t accustomed to seeing us, which allows us to expand our brand and 
get in front of folks we wouldn’t normally reach.” 

- Edward Logan, Chief Operating Officer
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AHMC news 

market news 

Ramp Programs Provide Great Value!

In addition to regular highway signs, some markets have ramp opportunities available to businesses 
who want to sponsor the on and off-ramps at major highway intersections. Since many of these on 
and off-ramps are in areas where travelers can gain easy access to businesses, they provide great 
value by letting people know you are there. States like California where traffic backs up, sometimes 
to a standstill, give these signs even more value because your business is being seen daily for 
extended periods of time as travelers go to and from work. 

For more information about ramp opportunities in your area call or email us! 800-200-0003 
info@adoptahighway.com
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The Nevada Sponsor A Highway® Program Has Expanded Into Reno!

With a population of over 235,000, Reno is the largest city in Northern Nevada. Reno and 
the surrounding areas provide unlimited indoor and outdoor recreational activities, making it a 
prime location for tourists year-round. Within 50 miles of Reno sits Lake Tahoe and the largest 
concentration of ski facilities in the world. Whether you are a ski resort or a business located in 
Reno, Sponsor A Highway® signs will provide year-round exposure getting you in front of locals 
and visitors combined.

What better way to let them know you’re there while keeping Reno’s roadways beautiful!

For more information about how you can sponsor in Reno, contact Greg Wooden today!

800-200-0003 x308 
Greg@adoptahighway.com
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sponsor testimonials  

“My company has purchased several Adopt A 
Highway® signs in New Hampshire and a few in 
Massachusetts to help promote our casino client in 
Maine. We have found this signage to be an amazing 
way to build awareness of their brand with our 
neighboring states and stay top of mind as the place 
to go for gaming excitement! Highway signage works 
well for companies who want to maintain a strong 
brand presence at a low cost per thousand. And I can 
tell it’s getting seen from the number of media outlets 
who call me as a result of seeing our highway sign. I 
would recommend to any company who is looking to 
get their name out into the community 
while also providing an environmental 
service to the surrounding area.”

Stacy Johnson Media Director 
of CD&M Communications & 
Media Buyer for Oxford Casino

“As a larger Independent Insurance agency in the 
Colorado market, TAG Insurance Services has worked
with the Colorado Sponsor A Highway® program 
for several years on various marketing initiatives 
and we have been thrilled with the knowledge and 
service provided to us. TAG clients in the marketplace 
continue to reference the exposure this program 
has given TAG Insurance Services as a result of the 
strategic locations we have selected throughout the 
state. With the positive results from our multiple CO 
campaigns, we are looking forward to expanding our 
marketing efforts with Adopt a Highway Maintenance 
Corporation® in other markets in the coming years.”

Gretchen Underwood
Manager of Agency Relations -TAG Insurance 
Services

WHAT OUR SPONSORS ARE SAYING ABOUT US
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employee SPOTlight

supervisor SPOTlight 
• How long have you worked at Adopt A 

Highway Maintenance Corporation®?
I have been working for AHMC for 25 years.

• What is your favorite thing about working as 
a supervisor for AHMC?
I love being outside!

• What is the craziest item of trash you have 
picked up?
Broken phones - a lot of them!

• On average how many miles of highway do 
you clean per week?
My crew and I clean about 500+ miles a week

• Besides small pieces of trash, i.e. paper, food 
wrappers, etc. how much furniture do people 
leave along the roadside?
I see around 3 large pieces of furniture a week

• Tell us something unique about when you first 
started working for AHMC that most people 
might not know. 
I was only 19 years old, right out of high school, when I 
started working for AHMC

• What is the most common item of trash you 
pick up every day?
We pick up a lot of paper

• What has been a major accomplishment of 
yours while working for AHMC?
Celebrating my 25th anniversary with the company

• What is your favorite candy?
M&M peanuts

Born in Yerevan, Armenia, I came to the U.S. at the age of 8. 
I’m originally from Los Angeles, CA, and have been living in 
Orange County for a few years.  I got engaged last summer 
and have two beautiful daughters, ages 5 and 12. I am an 
animal lover – I have 2 dogs, 1 cat, and 2 turtles. Every year, 
my family and I take a road trip. Last year we went to Idaho, 

Montana, and Wyoming. We love to visit national parks and 
historic sites. We also enjoy going to concerts, art shows, and 
museums. One of my passions is volunteering - helping those 
in need is very important to me, and I try to instill that in my 
children.

Currently, I’m attending California State University, Fullerton 
(CSUF) to become a family therapist. My major is Human 
Services, Mental Health advisement track. A total of three 
internships are required for this major. Fieldwork placements 
in the community allow students to learn through experience 
in areas such as substance abuse, mental health, and many 
others.

I chose to work at Adopt A Highway Maintenance Corporation  
(AHMC) for environmental purposes. Our world today faces 
many environmental challenges; it is vital that we improve our 
own communities for future generations, and AHMC does just 
that through litter removal.

I love working here because we’re making a difference every 
day, one mile at a time!
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This many bags of trash would fill every 
floor of the Biltmore Estates, George 

Vanderbilt’s 250-room mansion in NC, 
which is about 180,000 sq. ft.

That weight is equivalent to a fully 
loaded Boeing® 757 airliner!207,525*

LBS. OF TRASH 

*approx.

That distance is over twice as 
long as The Great Wall of China12,353

MILES CLEANED

41,505

BAGS OF TRASH

2nd quarter cleaning statistics APRIL - JUNE 2017
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welcome new sponsors 
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Corporate Social Responsibility and Today’s Business Climate
by Giulia Knox, Sales & Marketing Assistant

Corporate Social Responsibility (CSR) has been an evolving practice since the early 2000’s. It has now developed 
into a necessity for any business, regardless of size or industry.

CSR creates “shared-value” by simultaneously generating economic value and value to society. In addition, CSR is 
becoming increasingly necessary for businesses because of the evolving nature of consumer purchasing behavior.  
According to a Nielsen study, 66% of those surveyed were willing to pay more for a sustainable product. 

Because of changing consumer habits, the political environment, and environmental concerns, companies around 
the world have begun to integrate CSR into their everyday business practices. CSR has evolved from a monetary 
donation at the end of the fiscal year to an engrained company value.

According to the 2016 Cone Communications Employee Engagement Study, “{employees} want to be part of 
something bigger and that means having a tangible and active role in contributing to their company’s CSR 
goals. Employees are ready to voice their opinions and roll up their sleeves to make an impact on social and 
environmental issues.”

It’s Time For Businesses to Take Things Into Their Own Hands

The importance of CSR to large corporations, small businesses, and individual employees has become increasingly 
visible lately. When President Donald Trump pulled out of the Paris Agreement, top American CEO’s came together 
to publicly voice their concern. Twenty-five of some of the largest companies in the United States wrote a letter to 
try to urge the President to change his mind.

This public statement of disapproval demonstrates the evolution of Corporate Social Responsibility 
by showing that CSR is no longer a choice for American businesses, it’s truly 
a necessity. Tim Cook, the CEO of Apple, said that “{these} 
developments will have no impact on Apple’s efforts to protect 
the environment.” Business leaders have recognized that it is 
now up to them to take action into their own hands and are 
beginning to do just that.

Corporate Social Responsibility for Your Business

At Adopt A Highway Maintenance Corporation® we remain 
committed to being socially responsible 
and pride ourselves on our ability to help 
other businesses do the same. From small, 
family-owned and operated businesses, to 
some of the largest companies in the 
country, our sponsors see the value in 
helping the environment, and have found 
a way to do so through the Sponsor A 
Highway® Program.

Our program is a diverse and affordable 
option that gives businesses the 
opportunity to leave their footprint on local 
communities and the environment.
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Adopt A Highway Maintenance Corporation®   I   Adopt A Beach®
3158 Red Hill Avenue, Suite 200, Costa Mesa, CA 92626

w w w. a d o p ta h i g h way.c o m    I    w w w. a d o p ta b e a c h .c o m

Summer isn’t the only time people are visiting 
Southern California beaches. Coastal cities from 
Los Angeles down to Huntington Beach play host 
to great fall and winter beach events, drawing a 

captive audience right to you!

Adopt A Beach barrels are located in prime 
locations throughout the beach, pier, and parking 

lots for best visibility. Fall concert series, movies 
on the pier, fitness boot camps, food and wine 
festivals, Oktoberfest, Halloween, and Harbour 

Holiday Lights are just some of the great weekly, 
monthly, and seasonal events taking place at the 

beach. This is YOUR opportunity to put your name 
out there where it counts!

Call today for fall/winter pricing and availability 
on all of our Southern California beaches.

800-200-0003

DID YOU KNOW...


